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OVERVIEW
After the remarkable success of the inaugural edition, DEI 100 has emerged as a 
powerful platform shaping the future of workplace inclusivity in India. Launched 
as India’s first structured DEI ranking, the initiative received an overwhelming 
response, with participation from over 500+ organizations across industries, 
reinforcing the growing commitment towards Diversity, Equity, and Inclusion. 
Supported by EY as the Process Partner, the initiative established a transparent 
and credible framework to assess and shortlist organizations for India’s first Top 
100 DEI rankings.

The first edition brought together influential DEI leaders, HR visionaries, and 
industry changemakers, creating meaningful conversations around inclusive 
workplaces and responsible leadership. Beyond recognition, DEI 100 became a 
benchmark for organizations striving to create cultures where diversity drives 
innovation and inclusion creates long-term impact.

The importance of DEI has never been more significant. Studies in 2026 continue 
to reinforce this shift, with organizations having diverse leadership teams being 
significantly more likely to outperform peers in innovation, employee 
engagement, and business performance. As workplaces evolve, DEI is no longer 
viewed as an initiative—it has become a strategic business imperative shaping the 
future of work.

Building on the success and impact of the first edition, we are excited to 
announce the 2nd Edition of DEI 100 –Bigger, bolder, and more extravagant. This 
upcoming edition aims to bring together a larger community of organizations, 
thought leaders, and changemakers to set new benchmarks for DEI excellence 
and celebrate those driving meaningful transformation across India.
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HIGHLIGHTS

HOW IT WORKS:
1. PARTNERING WITH A PROCESS EXPERT:
 We have collaborated with EY as process partner to define key evaluation 

parameters.

2. SCREENING & SHORTLISTING:
 Over 500 organizations will be assessed based on DEI metrics, policies, and 

initiatives.

3. NOMINATION & EVALUATION:
 Organizations will submit detailed nominations, which will be reviewed by EY 

and their expert team.

4. FINAL RECOGNITION:
 The top 100 organizations demonstrating exceptional commitment to DEI will 

be RANKED as part of the process.

This initiative will set a national benchmark, inspiring organizations to prioritize 
DEI not just as a compliance measure but as a strategic advantage.



• EMPLOYER BRANDING:
Being listed in the DEI Index 
enhances reputation as an inclusive 
employer of choice.

• TALENT ATTRACTION & RETENTION:
Helps organizations attract diverse 
talent and improve employee 
engagement.

• INVESTOR CONFIDENCE:
Demonstrates commitment to ESG & 
corporate responsibility, making the 
organization more attractive to 
investors.

• NATIONAL & MEDIA RECOGNITION:
Featured in Business Standard, 
MarksmenDaily, and other industry 
press releases.

• DEI INDEX REPORT 

• ANNUAL BENCHMARKING 
PROCESS 

DEI 100 RECOGNITION
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BS MARKETING INITIATIVE

It is extremely important to recognise 
that DEI is part of a growth strategy. 
When you prepare your goals, prepare 
from the middle management up. 
Talk to middle management, 
get them to contribute to 
the strategy. Let everyone 
comment, critique, and 
shape the conversation 
and goals.

Kartik Nagarajan
 

Datamatics Business Solutions

The responsibiity of creating 
an equitable and inclusive 
environment lies with the 
leadership, as well as 
everyone else. If you just 
have it in strategy, but 
not in the workplace, 
it will not translate. 
It  is this everyone’s 
responsibility 
to help create a 
diverse workplace.

Shivani Negi
CHRO, Tata Realty

If you look at Indian culture 
and historical civilisation, it has 
been a culture of inclusivity 
as part of a greater 
whole. Today, the 
participation of 
Indian women in the 
workplace is 28%. 
We are moving 
forward, but doing 
so in pockets.

Sachin Seth
Regional MD
CRIF, India & South Asia

While DEI is a collective 
responsibility, we need to map 

to understand what 
everyone needs to be 

goes down into saying 
how everyone can 
contribute to the DEI 
agenda.

Alpana Dutta

EY, India

Some people love the CEO, some don’t. 
Transparency is all about allowing 
people to vent out. If you can 
do that, then you are able to 
start talking. Allowing the 
channels for venting out is 
very critical.

Feroze Azeez
Joint CEO, Anand Rathi Wealth

DEI today is embedded in how 
organisations think and operate. It 
has moved beyond policies to shape 
leadership choices, talent decisions, 
and everyday behaviours. 
Women’s advancement is 
not an exception but a 
visible outcome—driven 
by capability, equitable 
opportunity, and a more 

success.

Chetana Patnaik

 

Gayathri Shankar, Head of Equality, Diversity and Inclusion at Ramboll India, elucidates the concrete moves 
that contribute to realising long-term equity outcomes

“WHEN ORGANIZATIONS INTENTIONALLY 
NURTURE WOMEN’S CAREERS, THE ENTIRE 
BUSINESS BENEFITS”

International Women’s Day 2026 is a 
moment to celebrate women’s achievements 
while reinforcing our commitment to 
meaningful gender equity. This year’s global 
campaign “Give To Gain” is about shifting 
from symbolic recognition to intentional 
generosity.  

At Ramboll India, it aligns strongly with 
our DEI vision: supporting women not 
just on March 8, but every day, through 

policies, leadership development and 
inclusive cultures that allow women to 
thrive. For us, that means structured 
mentorship and sponsorship for women 
talent. Equitable hiring, pay and progression 
practices. Embedding allyship in leadership 
expectations so men and women are 
partners in inclusion. This approach moves 
beyond applause to concrete contribution 
that yields long-term equity outcomes.

In the engineering and consultancy 

women continue to face leadership gaps 
at senior levels. Unconscious biases in 
project allocation and promotions. Work–
life integration pressures, especially 
around caregiving. Retention challenges 
during mid-career transitions. Addressing 
these requires intentional systems, not 

equitable talent practices, and targeted 
development pathways for women. These 
bridge aspiration with results.

One of our initiatives has been leadership 
mentoring programs for women employees, 
which has helped participants move into 
senior technical and managerial roles at 
higher rates than before. For many, this 

demonstrating that when organizations 
intentionally nurture women’s careers, the 
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GLiMPSES OF PAST EDiTiON

and many more...



At TEAM MARKSMEN NETWORK, our mission is to lead from the front as trailblazers in the B2B 
media landscape. We are India’s fastest growing B2B media firm also recognized by DPIIT. We 
create impactful platforms that inspire thought leadership, foster collaboration, and spark 
innovation across industries. Driven by a relentless commitment to excellence, we aim to amplify 
stories of resilience, innovation, and transformation, shaping narratives that empower leaders 
and drive meaningful progress in India and beyond.
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ABOUT

TEAM MARKSMEN

info@teammarksmen.com www.teammarksmen.com

This initiative has been brought to you by Team Marksmen. We help organisations and leaders from across sectors create 
impactful change that matters through unique brand solutions that resonate with audiences.

MARKSMEN DAILY is a leading and fastest growing digital knowledge platform committed to 
showcasing stories that engage, inspire, and captivate the imagination. Through crisp, bite-sized 
information, this new-age website breaks down the world around us by uncovering the latest 
business happenings, highlights trends to keep an eye on, and demystifies all things complex.

MarksmenDaily.com has been very well-received and gets over 175,000 visitors a month and is 
already very well received by industry executives and general populace.

ABOUT MARKSMEN DAILY

WWW.MARKSMENDAILY.COM


