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OVERVIEW

After the remarkable success of the inaugural edition, DEI 100 has emerged as a
powerful platform shaping the future of workplace inclusivity in India. Launched
as India’s first structured DEI ranking, the initiative received an overwhelming
response, with participation from over 500+ organizations across industries,
reinforcing the growing commitment towards Diversity, Equity, and Inclusion.
Supported by EY as the Process Partner, the initiative established a transparent
and credible framework to assess and shortlist organizations for India’s first Top
100 DEI rankings.

The first edition brought together influential DEI leaders, HR visionaries, and
industry changemakers, creating meaningful conversations around inclusive
workplaces and responsible leadership. Beyond recognition, DEI 100 became a
benchmark for organizations striving to create cultures where diversity drives
innovation and inclusion creates long-term impact.

The importance of DEI has never been more significant. Studies in 2026 continue
to reinforce this shift, with organizations having diverse leadership teams being
significantly more likely to outperform peers in innovation, employee
engagement, and business performance. As workplaces evolve, DEI is no longer
viewed as aninitiative—it has become a strategic business imperative shaping the
future of work.

Building on the success and impact of the first edition, we are excited to
announce the 2nd Edition of DEI 100 -Bigger, bolder, and more extravagant. This
upcoming edition aims to bring together a larger community of organizations,
thought leaders, and changemakers to set new benchmarks for DEI excellence
and celebrate those driving meaningful transformation across India.
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One powerful benchmark

HOW IT WORKS:

1.  PARTNERING WITH A PROCESS EXPERT:
We have collaborated with EY as process partner to define key evaluation
parameters.

2. SCREENING & SHORTLISTING:
Over 500 organizations will be assessed based on DEI metrics, policies, and
initiatives.

3. NOMINATION & EVALUATION:
Organizations will submit detailed nominations, which will be reviewed by EY
and their expert team.

4.  FINAL RECOGNITION:
The top 100 organizations demonstrating exceptional commitment to DEI will
be RANKED as part of the process.

This initiative will set a national benchmark, inspiring organizations to prioritize
DEI not just as a compliance measure but as a strategic advantage.



HOW
ORGANIZATIONS
BENEFIT FROM

DEI 100 RECOGNITION

« EMPLOYER BRANDING:
Being listed in the DEI Index
enhances reputation as an inclusive
employer of choice.

« TALENT ATTRACTION & RETENTION:
Helps organizations attract diverse
talent and improve employee
engagement.

« INVESTOR CONFIDENCE:
Demonstrates commitment to ESG &
corporate responsibility, making the
organization more attractive to
investors. >

« NATIONAL & MEDIA RECOGNITION:
Featured in Business Standard,

MarksmenDaily, and other industry
press releases.

IMPACT &
NEXT STEPS

o DEIINDEX REPORT

« ANNUAL BENCHMARKING
PROCESS
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PRINT COVERAGE
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Business Stand:

BS MARKETING INITIATIVE

DABAD, BENGALURU, BHOPAL, BHUBANESWAR,
‘CHANDIGARH, GHENNAI, HYDERABAD, JAIPUR,
KOLKATA, LUCKNOW, MUMBAI, NEW DELHI, PUNE.

REDEFIIN INCLUSION,
AND CHARTING A
PATHWAY OF PROGRESS
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HOW CILICANT IS MAKING
SPACE FOR WOMEN ON THE
FACTORY FLOOR

> Manish Jain, Founder & MD, Cilicant, highlights how inclusivity must be thought
of as an extension of business strategy, and not just lip service
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GEOs across organisations rely on different mechanisms to stay
informed. However, when it comes to diversity, equity, inclusion,
belonging, and justice, many leaders lack a clear window into
the lived reality of their organisations. The ntent to lead
inclusivel is almost aiways present, but intent alone is
ot enough. The challenge lies in psychological saety.
Even with wel-meaning leadership, organisational
hierarchies often discourage people from speaking
openty, creating a gap between what leaders believe
and what employees actualy experience.
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Vishal Sharma
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We need 1o create leacers or managers
who are as brave saying something as
they aro in doing what they speak of
You have {0 be free to speak your and celebrat

Our DE/ program reflects our commitment to a workplace rooted in
respect and belonging, where every individual feels valued and
empowered. It fosters meaninglul Connections across giobal teams
tes the diverse perspectives that drive innovation
and colaboraton Powered by our people,tef voicos and
experiences shape the actions that make diversity, equity, and
inclusion m!s-yra/ to how we work every day around the worid
today.

mind, express reactions or objections
to feedback as long as it s aligning
with the organisational goals. )

Umar Ali Shaikh

EO, Atos Solutons and Systems Pyt Ltd Eupell Vesrkary
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Itis extremely important to recognise

that DElis part of a growth strategy.

horsony, 1 pesrunv 2026 | Business Standard
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The responsbily of creating
an equitable and inclusive

Ifyou look at Indlan culture
and historical civlsation, it has

When you prepare your goals, prepare environment lies with the been a culture of inclusivity
from the midalle management up. leadership, as well as as part of a greater
Tak to middle management, everyone eise. Ifyou just whole. Today, the
get them to contribute o have it in strategy, but partcipaiion of
the strategy. Let everyone not in the workplace, Indian women in the
comment, criique, and 1 twillnot transiate. workplace is 28% [
shape the conversation \ It is this everyone We are movin
and goals. responsibifty forward, but doing
to heip create a 80 in pockets. {
diverse workplace.
» Sachin Seth
Kartik Nagarajan ‘Shivani Negi ‘Reglonel MD
Chief Executive Officer CHRO, Tata Realty. CAIF, India & South Asia.
Datamatics Business Solutions

‘Some people love the CEO, some don't

Transparency s allabout allowing
pecple to vent out. f you can

do that, then you are able to
start talking. Allowing the
channes for venting out is

very critcal.

roze Azeez
Joint CEO, Anand Rathi Wealth

Whie DEIs a collective
responsiilty, we need (o map.
person can influence.

DEl today is embedded in how
organisations think and operate. It
beyond policies to shape

We need to fix accountabily, leadership choices, talent decisions,
to understand what ‘and everyday behaviours.
everyone needs to be Women's acvancement is

- doing differently. It ot an exception but a

visible outcome—dfiven
by capabilty, equitable
opportunity, and a more
inclusive definition of

goes down into saying
how everyone can
contribute o the DEI
agenda.

success. oy
Alpana Dutta . ¥
Partner - People Consuling Chetana Patnaik

EY, India CHRO, LTMindiree

“WHEN ORGANIZATIONS INTENTIONALLY
NURTURE WOMEN’S CAREERS, THE ENTIRE

BUSINESS BENEFITS”

> Gayathri Shankar, Head of Equaity,Diversity andinclusion at Ramboll india, olucicatesthe concrete moves
that contribute to realising Iong torm oquiy
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Industry delegates engaged in powerful %
DEI conversations at the DEI Symposium 2025.

CEO Panel (L-R) Feroze Azeez, Joint CEO, Anand Rathi Wealth | Dr. Ritu
Regional MD, CRIF, India & South Asia | Vishal Sharma, Executive Director & CEO,

-R) - Aditya Tiwari, (Asia Pacific),

Panel
Kinjal Choudhary,

CHRO, ; Vedanta | Shiva

john, CHRO, |
CHRO, Tata Realty | Trupti Patkar,
People Consulting, EY, India (Moderator)
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ABOUT

TEAM MARKSMEN

At TEAM MARKSMEN NETWORK, our mission is to lead from the front as trailblazers in the B2B
media landscape. We are India’s fastest growing B2B media firm also recognized by DPIIT. We
create impactful platforms that inspire thought leadership, foster collaboration, and spark
innovation across industries. Driven by a relentless commitment to excellence, we aim to amplify
stories of resilience, innovation, and transformation, shaping narratives that empower leaders
and drive meaningful progress in India and beyond.
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ABOUT MARKSMEN DAILY

MARKSMEN DAILY is a leading and fastest growing digital knowledge platform committed to
showcasing stories that engage, inspire, and captivate the imagination. Through crisp, bite-sized
information, this new-age website breaks down the world around us by uncovering the latest
business happenings, highlights trends to keep an eye on, and demystifies all things complex.

MarksmenDaily.com has been very well-received and gets over 175,000 visitors a month and is
already very well received by industry executives and general populace.

WWW.MARKSMENDAILY.COM

. ‘s
4 info@teammarksmen.com & www.teammarksmen.com

This initiative has been brought to you by Team Marksmen. We help organisations and leaders from across sectors create
impactful change that matters through unique brand solutions that resonate with audiences.




