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BRANDS IN THE ASCENDANT  

By epitomising the gold standard for the industry, The Brands of the Year 2022 have set a lofty benchmark for others to aspire to

Everywhere we look, the world around us has changed, with 
the manner in which we approach the everyday having 
evolved. 

In this changing milieu, the nature of branding too has taken 
on a new life. Operating in a fragmented marketplace (virtual 
and physical) is now commonplace, with consumers 
greedily devouring every morsel that brands have on offer 
across channels and formats, often quicker than you 
recognise. Look in the mirror, and you’ll know it to be true; 
the modern consumer is a canny creature that wants it all, all 

the time, wherever, whenever. 

And while all of this might have been in flux, the essence of brands remain timeless. Cast your mind to some of your favourite 
brands, and you might come to realise that many of them stand for values and espouse qualities that resonate with your own. And 
again, just as you have evolved and grown with the passage of time, so too have brands to keep step with the demands of a new 
breed of consumers and a new world order.

-- Neha Dhupia

I feel like creating or running a brand in the past few years has been the one of the 
hardest things to do. Just being able to keep up has been challenging, and a lot to 
take in. Staying relevant is something we’ve worked towards every day, so kudos 
to the brands that have stayed at the forefront in these times
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It goes without saying that this is a daunting challenge, but a 
handful of brands have best exemplified how to do this, and in 
the process ascended to the exclusive ranks of those counted 
amongst Brands of the Year 2022. This band of elite brands have 
created and sustained emotional connections between 
themselves and consumers, and cemented their unique position 
as changemakers through their actions and purpose.

The event was marked by a multitude of dialogues between 
industry experts and thought leaders, who deliberated on the 
way forward for all. As companies look to chart a course through 
an evolving landscape with soaring consumer demands and 
expectations, strengthening the core strength of the brand will 
become an ever-more-important strategic pillar. And that 
marriage of purpose with authenticity is a large part of the lore 
of the Brands of the Year 2022, powering their growth through 
this new normal and well into the next normal, whatever that 
may resemble. 
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-- Prahlad Kakkar, Founder, Genesis Film Productions

The simple fact is that engagement matters. So 
how do you engage someone, and then ensure 
they stay engaged? Technology matters, but 
you guide them through storytelling. Because 
stories are content, and technology is the 
vehicle. Technology has simply changed the 
manner in which you tell your story, it is no 
longer as it used to be
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BRAND PARTICIPATION
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GLIMPSES 2022
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EMINENT SPEAKERS LINE-UP FOR 2022

Prahlad Kakar
Founder

Genesis Film Productions

Mayank Kumar
Co-founder & MD

upGrad

Krunal Desai
Director Marketing

ZEE5

Sandeep Sharma
Chief GM

(CC & Branding)
IndianOil

Arijit Sengupta
Chief Marketing &

Communications Officer
NSE

Parikshit Pawar
Chief Marketing Officer

Shapoorji Pallonji Real Estate

Pooja Kanwal
Anchor

Kaushik Mukherjee
Co-founder

SUGAR Cosmetics
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KEY TOPICS OF DISCUSSION

MEDIA COVERAGE

GAME CHANGERS – 

Beyond the Conventional

Transforming brand strategies in 

the face of changing consumer 

expectations

Keynote Address: Brand 

Resilience – A competitive 

differentiator?

Press Release
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Candid Conversation Print Coverage 

Telecast

Episode 1 Episode 2
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ABOUT TEAM MARKSMEN

Team Marksmen’s mission is to help organisations and leaders from across sectors create impactful change that 
matters. 

Our work stems from a holistic understanding of every client’s personalised context, unique requirements, sector 
dynamics, and macroeconomic environment. This allows us to create brand solutions and bespoke industry-centric 
knowledge platforms that resonate with audiences, thereby helping advance the practice of management.

@Teamarksmen

@Team.Marksmen

@Teammarksmen

@MarksmenDaily

@MarksmenDaily

@Marksmen Daily

Follow us on our Social Media Network

Write to us at: contact@teammarksmen.com

Visit us at: www.teammarksmen.comCONTACT US
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