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Marketing’s
New Paradigm:

Relationships
Over Transactions

Today’s consumers don’t just buy products, they invest in relationships. That's why in an
era of instant gratification and endless choice, brands can’t afford to simply sell; they
need to engage, anticipate, and resonate. The old marketing playbook? Rewritten. Now,
it's about crafting seamless, personalized journeys that feel less like transactions and
more like partnerships.

Consumers today expect brands to speak their language intuitively, relevantly, and in
real time. Every digital interaction - whether a search, a like, or a scroll is a valuable
insight, a chance to deepen engagement. It thus comes as no surprises to see that the
most successful brands don’t just collect data; they turn it into meaningful dialogue,
creating experiences so tailored they feel effortless.

In this new digital landscape, data is the new storytelling enabler. Every click is a
conversation. Every scroll is a story. Today, consumers are becoming co-creators of
brand experiences, transforming the way companies understand, connect, and evolve.
Each digital interaction is like a secret handshake between brands and their audience -
a moment of pure, unfiltered insight that can turn any brand new-age or legacy, into a
consumer champion that’s beloved.

Imagine each online search, social media like, or website visit as a tiny piece of a larger
puzzle. Great brands understand intuitively how to piece it all together. The very best of
them see the bigger picture that goes beyond this, which can play out in many ways.
From recommending the perfect product to anticipating needs before they're even
expressed, these brands are rewriting the rules of connection. This isn't marketing of
old, it's a new form of brand empathy.



The
Empathy Edge in

Modern Marketing

Team Marksmen’s upcoming edition of BRAND OF THE YEAR edition, we will celebrate
those visionary brands that have successfully navigated the complex intersection of
technological innovation and consumer trust. These exceptional brands demonstrate
that true marketing excellence transcends invasive tracking. By developing nuanced
approaches that respect consumer data while delivering personalized experiences, they
have carved distinctive, meaningful connections in the consumer's mind.

Shaped by

In-depth Research -

This unigue initiative has been
shaped by insights gleaned from an
industry-wide consumer study
conducted by LeadCap Ventures,
with brands appraised on the
following parameters:
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Some of the

Calegories

Retail and - Healthcare

E-Commerce .
Automobile and

QSR Auto Ancillary

Consumer - Apparels and
Durables accessories
BFSI - Home Décor
FMCG and more...

e Gain actionable BRANDING
STRATEGIES from top industry experts
to TRANSFORM YOUR MARKETING
approach.

e Explore INNOVATIVE BRAND
campaigns that redefine market
leadership and CREATIVE
COMMUNICATION.

e Connect with a POWERFUL NETWORK
of marketing professionals and
POTENTIAL INDUSTRY collaborators.

e Discover CUTTING-EDGE TRENDS
shaping the future of BRAND
ENGAGEMENT AND DIGITAL
MARKETING.

e DEVELOP ADVANCED SKILLS that
provide immediate, tangible value to your
ORGANIZATION'S BRAND STRATEGY.




AGENDA

09:30 am - 10:00 am

Registrations

10:00 am - 10:05 am

Welcome Address
Senior Representative, Team Marksmen Network

10:05 am - 10:20 am

Chief Guest Address

10:20 am - 10:50 am

Blast from the Past

Step back in time with our interactive brand recognition game! Participants
will be treated to a curated selection of iconic advertising content
spanning decades—from catchy jingles that defined generations, to
memorable print advertisements and classic video commercials. Put your
brand knowledge to the test as you compete to identify these marketing
classics from mere snippets of creative content. This engaging session
combines nostalgia with marketing expertise, offering both entertainment
and insights into the lasting power of exceptional brand campaigns.

10:50 am —-11:20 am

Fire-side Chat: Beyond the Buzz: What Media Mix Actually Moves the
Needle Today?

Forget the channel wars. The modern CMO'’s battlefield isn't Print vs. TV
vs. Digital. It's attention, credibility, and conversion. In a time where print is
regaining trust, digital is drowning in clutter, and TV is transforming into a
streaming playground, the smartest brands are rewriting the media
playbook.

This fireside chat will dive into what actually works in today’s fragmented
attention economy. From unexpected media comebacks to digital fatigue
and the underestimated emotional resonance of traditional formats, we
will unpack what top CMOs are really investing in, and why.

11:20 am - 12:00 pm

The Brand Story Olympics: Watch the Greats Sprint to Impact

In an age of short attention spans, brands must speak volumes, fast.

The Visual Sprint is a storytelling experience where top marketers take
the stage with 20 powerful visuals, each shown for just 20 seconds, to
craft emotionally rich, fast-paced brand stories that resonate and stick.

This high-impact format reveals how leading brands are using sharp
narratives and strong imagery to cut through the noise, spark emotional
engagement, and build deep, lasting connections with their audiences.

Walk away with real-world examples and fresh inspiration on how to
make every second, and every story, count in today’s cluttered media
landscape.

12:00 pm - 12:15 pm

Guest of Honor Address

12:15 pm - 13:00 pm

Felicitation of Brands of the Year 2025




MEDIA COVERAGE

TELEVISED ON INDIA TODAY
(2023 EDITION)

TELEVISED ON INDIA TODAY
(2024 EDITION)
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PRINT COVERAGE : BUSINESS STANDARD
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Team Marksmen Network

Advisory Board

Dr. Tayeb
Kamali

Chairman of the Board
Abu Dhabi School
of Management

-

Datin Seri Sunita
Rajakumar

Founder, Climate Governance
Malaysia & Independent Director
on Multiple Boards

-

Dr. Ajay Dua

Chairman/ Board Director/ Senior

\& Industry, Government of India

CcP
Gurnani

Co-founder and Executive
Vice Chairman, Alon0S &
Former CEO of Tech Mahindra

-

-

! Shri Suresh

Prabhu

Former Union Cabinet Minister
(held 10 portfolios),
Chancellor of Rishihood University

Advisor of various companies & Former
Secretary, Union Ministry of Commerce




ABOUT

TEAM MARKSMEN

At TEAM MARKSMEN NETWORK, our mission is to lead from the front as trailblazers
in the B2B media landscape. We are India’'s fastest growing B2B media firm also
recognized by DPIIT. We create impactful platforms that inspire thought leadership,
foster collaboration, and spark innovation across industries. Driven by a relentless
commitment to excellence, we aim to amplify stories of resilience, innovation, and
transformation, shaping narratives that empower leaders and drive meaningful
progress in India and beyond.
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ABOUT MARKSMEN DAILY

MARKSMEN DAILY is a leading and fastest growing digital knowledge platform
committed to showcasing stories that engage, inspire, and captivate the
imagination. Through crisp, bite-sized information, this new-age website breaks
down the world around us by uncovering the latest business happenings, highlights

trends to keep an eye on, and demystifies all things complex.

MarksmenDaily.com has been very well-received and gets over 175,000 visitors a
month and is already very well received by industry executives and general populace.

WWW.MARKSMENDAILY.COM

. ]
4 info@teammarksmen.com a" www.teammarksmen.com

This initiative has been brought to you by Team Marksmen. We help organisations and leaders from across sectors create
impactful change that matters through unique brand solutions that resonate with audiences.



