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Today, 81% of purchase decisions in India are shaped by perception 
(Edelman 2024), and the stakes have never been higher. With India 
becoming the world’s third-largest consumer market by 2027 and digital 
influence touching nearly 90% of urban purchase journeys, brands are 
navigating a landscape defined by shifting narratives, cultural 
complexity, and instantaneous public judgement.

The winners? Brands that shape perception with precision.

Those who excel on meaning, difference, and salience deliver 3x stronger 
brand power and higher pricing advantage (Kantar BrandZ), while over 
60% of Indian consumers reward brands aligned with their values 
(McKinsey).

PERCEPTION
IS THE NEW 
PERFORMANCE 
INDICATOR - IGNORE 
IT, AND THE MARKET 
IGNORES YOU.



Over the years, the Most Trusted 
Brands of India has evolved into one 
of the country’s most authoritative 
and respected brand recognition 
platforms, consistently spotlighting 
organisations that have built 
enduring trust with consumers. 
Across its editions, the platform has 
hosted 40+ influential leaders 
including Prahlad Kakkar, Josy Paul 
(BBDO India), Harish Bijoor, Alok 
Aggarwal, CEO, Muthoot Homefin 
(India) Ltd., offering sharp insights 
on trust, perception, and brand 
leadership. The initiative has 
recognised over 250 brands and 
witnessed 500+ brand 
participations, reflecting its scale 
and credibility. Backed by strong 
national media presence across 
Times Now, India Today, 
CNBC-TV18, and Dailyhunt, the 
platform has become a definitive 
benchmark for trust-led brand 
excellence in India.

Most Trusted Brands of India 2026, 
under the theme “Shaping 
Perception to Power Performance” 
convenes brand custodians 
redefining how stories, 
experiences, and data-driven 
insight translate into measurable 
business outcomes.



KEY 

6th Edition of Most Trusted 
Brands of India 2026

Exclusive platform 
spotlighting trust-led brand 
excellence

Senior CXO insights on 
perception, reputation, and 
performance

Strategic conversations 
shaping consumer confidence 
in a digital-first era

Recognition of brands 
building enduring trust and 
market leadership

Curated networking 
with India’s leading 
brand custodians



WHY

• Decode the perception economy - understand how meaning, memory, and 
cultural context now influence over 80% of consumer decisions.

• Learn how India’s top CMOs are engineering perception using data, behavioural 
science, content ecosystems, and technology.

• Get exclusive insights into brand resilience, reputation strategy, consumer 
sentiment shifts, and the real cost of mismanaged perception.

• Hear how leading brands are turning perception into measurable performance 
outcomes: revenue lift, category expansion, pricing power, and advocacy.

• Network with India’s most influential brand custodians, strategists, storytellers, 
and decision-makers shaping the next decade of marketing.

WHO SHOULD

CMOs, CBOs, CSOs & CXOs driving brand and 
business strategy

Senior leaders across Marketing, Digital, 
Consumer Insights & Reputation

Heads of Brand, Content, Experience, Public 
Relations & Communications

Founders & Growth Leaders of high-velocity 
consumer and digital-first brands

Agencies, consultancies, and creative leaders 
building India’s next brand icons



EVALUATiON

TOP 1,000 MOST TRUSTED BRANDS 
AUTHENTICITY:
Truthful claims, genuine brand purpose, credibility cues 

CONSISTENCY:
Consistent delivery across touchpoints and time 

TRANSPARENCY:
Communication clarity, disclosures, pricing/terms openness 

CUSTOMER EXPERIENCE:
Service quality, resolution, support effectiveness 

RELIABILITY & QUALITY:
Product/service performance vs promise 

ETHICS & GOVERNANCE:
Responsible conduct, compliance, fairness cues 

SUSTAINABILITY & SOCIAL RESPONSIBILITY:
Meaningful initiatives and outcomes 

ADAPTABILITY & RESILIENCE:
Handling disruptions, continuity, responsiveness 

BRAND REPUTATION SIGNALS:
Awards, certifications, trust marks, endorsements



Which sectors are you 

excited about right now? 

The area that we are very 
excited about right now and 
which includes certain tailw -
inds is AI. We are seeing a lot 
of interesting work for foun d -
ational models. We are star ti -
ng to see applications both 
for enterprises and users.  

We are expecting to see a 
lot of interesting companies 
emerging from  Asia because 
the context is very 
different from most 
other AI native 
applications that are 
being built in the US, 
Europe or China. We 
are also excited about 
deeptech, robotics, 
space tech and 
advanced 
manufacturing. What was 
typically done in academic 
and research organisations 
has now come up to the 
surface of commercial and 
business value propositions, 
where they are able to raise 
venture capital money. 

Will ChatGPT and DeepSeek 

impact your investment 

decisions? 

We’ve done 
two robotic 
investments in 
the past year – 
one in the US 
and one in Asia – 
and we’re 
working on one 
more now. Aside 

from a few highly technical 
use cases, hardware 
(innovation) has become 
somewhat commoditised. 
The real innovation is in how 
you integrate AI, computer 
vision, and software 
intelligence with the 

hardware. India’s strength 
lies in software engineering 
and development.  

Historically, the country 
didn’t have much success in 
robotics. But that has started 
to change. Also, countries 
like Japan have expertise in 
the area of hardware, but they 
don’t have full capability on 
the software side. The found -
ers from India have a pheno -
m enal opportunity to be able 
to build the companies which 
can cater to these requireme -
nts. A fund like us can be 
helpful in  commercialisation 
and helping firms get access 
to large customers. 

What opportunities do you 

see for AI to scale up in 

health care, education and 

finance?  

We are seeing interesting 
opportunities in edtech, 
health care and financial 
services which sort of marries 
this combination of AI and 
relevant data. India offers 
probably one of the most 
attractive markets for AI-led 
solutions in different  
industries where you can 
build large businesses.  

More on business-standard.com 
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Indian firms may 
be overusing AI tag
JADEN MATHEW PAUL 
Mumbai, 6 April 

E
xperts in India’s artifi-
cial intelligence (AI) 
startup ecosystem fear 

an overuse of the AI label by 
companies, which see it more 
as an efficiency layer rather 
than a core innovation driver. 

According to them, some 
recently established  
companies are branding 
themselves as AI-driven, 
though in many cases AI func-
tions more as a tool to enhance 
efficiency rather than redefine 
workflows. 

Abhishek Srivastava, gen-
eral partner at Kae Capital, 
said while vertical software as 
a service (SaaS) companies are 
integrating AI to optimise 
repetitive tasks, their core 
technology stack and work-
flows remain largely 
unchanged — making AI 
more of a “wrapper”. In con-
trast, truly vertical AI applica-
tions fundamentally alter pro-
cesses, he said. 

Such applications, where 
AI is central to the solution 
rather than an add-on, are still 
relatively rare. While a signifi-
cant portion of AI adoption is 
genuine, Srivastava estimates 
that about 15–20 per cent of 
implementations are forced 
fits with limited impact. 

Santosh Maheshwari,  
partner at Grant Thornton 
Bharat, said, “I would say this 
terminology (AI) is used very 
loosely from any operational 
perspective.” He added, “Even 
a small tool that can be auto-
mated is now called AI. I think 
the term or function needs to 
be better defined to determine 
what constitutes an  
AI-operated startup.” 

Sumangal Vinjamuri,  
associate vice-president at 
Blume Ventures, classifies AI 

startups into three categories. 
The first includes companies  
established between 2010 and 
2020 that are integrating AI 
into specific use cases. While 
many position themselves as 
AI-native, there is often a gap 
between marketing claims 
and actual product  
capabilities.  

The second category com-
prises deep-tech firms operat-
ing closer to the fundamental 
AI layer — genuinely AI-native 
by design.  

The third includes new 
applications built entirely 
around AI, blending  
traditional SaaS models with 
AI-driven functionalities. 

Over time, Vinjamuri  
noted, the first and third 
groups are likely to converge 
as they compete for the same 
customers.  

One major challenge facing 
India’s AI startup ecosystem is 
the outflow of top-tier techni-
cal talent. Vinjamuri said 
many engineers and product 
developers capable of building 

AI-native products have 
already moved to the United 
States. “We have a lot of tech 
talent, but it is not at the tip of 
the spear when it comes to AI,” 
he said. He added that this 
limits the depth of AI product 
development in India. 

According to him, India 
lags Silicon Valley by two to 
three years in both technolog-
ical thinking and product 
imagination. “A pattern I see 
in many US companies is that 
they are able to imagine 
replacing not just software 
spends but also human 
resources,” he said. 

According to data from 
Tracxn, AI startup funding in 
India stood at $171.4 million 
across 30 rounds in 2024 and 
$12.5 million across two 
rounds in the first quarter of 
2025. In comparison, China 
secured $3.3 billion and the 
United States raised $34 bil-
lion in 2024. For the first quar-
ter of 2025, China attracted 
$220 million, while the US saw 
$6.2 billion. 

‘Real innovation is how you 
integrate AI with hardware’

Adani, Vedanta among  
26 firms in fray to 
acquire JP Associates  

Welspun One gets 
construction loan 
worth ~2.3K crore  
from Nabfid
Welspun One Logistics Parks 
(Welspun One) on Sunday 
announced the financial clo-
sure of its logistics park  
project at Jawaharlal Nehru 
Port Authority (JNPA) with a 
construction financing of 
~2,300 crore underwritten by 
the National Bank for 
Financing Infrastructure and 
Development (Nabfid). 

The JNPA logistics park, 
spanning 55 acres, is Welspun 
One’s largest logistics devel-
opment in India. The logis-
tics park is located within the 
JNPA Special Economic 
Zone in Navi Mumbai. The 
grade A industrial and ware-
housing facility will cater to 
e-commerce, 3PL, FMCG, 
and manufacturing sectors.  

The logistics park’s total 
development potential is 
over 3.6 million square feet. 

Anshul Singhal, co-
founder and managing direc-
tor, Welspun One, said: “The 
financial closure of our JNPA 
project marks a pivotal step 
in our journey to create 
world-class logistics and 
industrial infrastructure.” 

Rajkiran Rai, managing 
director of Nabfid said: “We 
are delighted to partner with 
Welspun One’s Logistics Park 
in JNPA. The state-of-the-art 
facilities such as this one are 
a part of the government’s 
plan to reduce logistics cost 
to the global average of 8 per 
cent of GDP, in order to  
promote competitiveness of 
Indian industry.”  PRACHI PISAL

BS REPORTER 
Mumbai, 6 April 

As many as 26 suitors, includ-
ing Adani Enterprises, 
Vedanta, Jindal India Power, 
Kotak Alternate Asset 
Managers, and Patanjali 
Ayurveda, have expressed 
interest in acquiring the 
assets of the beleaguered 
Jaiprakash Associates Ltd, 
according to an exchange fil-
ing. 

Other entities interested in 
acquiring assets of Jaiprakash 
Associates include Dalmia 
Cement, Asset 
Reconstruction Company 
(India) Ltd, JC Flowers Asset 
Reconstruction, Torrent 
Power, Jindal Power, Authum 
Investment & Infrastructure, 
GRM Business and Oberoi 
Realty, among others. 

The deadline for submit-
ting expression of interest 
(EoIs) ended on March 25. The 
26 suitors are prospective res-
olution applicants for 
Jaiprakash Associates, which 
was admitted to the corporate 
insolvency resolution process  
through the National 
Company Law Tribunal 

(NCLT), Allahabad Bench, via 
an order dated June 3, 2024.  

The company was part of 
a list of 30 companies that 
were directed by the Reserve 
Bank of India (RBI) to be 
referred to the NCLT in 
August 2017. This was the  
second list put together by the 
regulator. 

Jaypee Infratech, the 
group’s infrastructure sub-
sidiary, had already featured 
on the first list of 12 large cor-
porate accounts for immedi-
ate insolvency action in June 
2017. This list came to be 
known as “The Dirty Dozen”. 

Financial creditors to the 
company have an aggregated 
claim of ~57,185 crore against 
the company.  

Of this, a consortium of 
banks headed by State Bank 
of India (SBI) has transferred 
their exposure to state-owned 
National Asset Reconstr-
uction Company Ltd (NAR-
CL). This resulted in NARCL 
having the largest claim 
among creditors. 

Jaiprakash Associates is an 
industrial conglomerate, 
whose business includes engi-
neering and construction. 

Experts say country trails global peers in core AI 

Several startups fail to use AI as an innovation driver 

’AI’ label applied loosely, even for simple tools 

India raised $171.4 mn in AI startup funding in 2024 vs 
$3.3 bn raised by China and $34 bn by the US  

Outflow of AI talent limiting local innovation depth 

India trails US by 3 years in AI thinking and 
product design 

TALENT 
DRAIN, A 
CONCERN

WHAT WAS TYPICALLY 
DONE IN ACADEMIC  
AND RESEARCH 
ORGANISATIONS HAS 
NOW COME UP TO THE 
SURFACE OF COMMERCIAL 
AND BUSINESS VALUE 
PROPOSITIONS 

KARAN MOHLA  
General Partner,  
B Capital

B Capital, the investment firm 
cofounded by Facebook’s 
Eduardo Luiz Saverin, is 
making a major push to back 
companies in artificial 
intelligence (AI) and robotics 
in India and Asia, according 
to General Partner KARAN 
MOHLA. In a video interview 
with Peerzada Abrar, he high -
lighted the growing market 
for AI and robotics products, 
anticipating a surge of 
innovative companies from 
India and Asia to meet diverse 
needs. Edited excerpts:
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Bank of India invites Open Tender for conducting feedback exercise for

our field functionaries. For this purpose, RFP has been floated and

uploaded to our bank website on 07.04.2025, The last date for submission

of bid is 30.04.2025, 4.00 p.m. For more details kindly visit Bank of India

official website www.bankofindia.co.in under BOI>Important

Links>Tender.

HEAD OFFICE

Transaction Monitoring and KYC/AML Department

Open Tender Notice

APPOINTMENTS

PRiNT



TELEViSED ON INDIA TODAY

MEDiA

PRE EVENT PRESS RELEASE

POST EVENT PRESS RELEASE



GLiMPSES OF PAST EDiTiON



CLiENT COVERAGE

THOSE THAT GRABBED THE SPOTLIGHT AT
THE MOST TRUSTED BRANDS OF INDIA 2025 INCLUDED:



TIME TOPIC

5:00 PM – 6:00 PM Registrations and Networking Hi-Tea

6:00 PM – 6:10 PM Opening Remarks/Welcome Address

6:10 PM – 6:40 PM Power Keynote – The Perception Advantage: Turning Meaning Into 
Market Leadership

 A future-facing keynote on how brands can use emotion, culture, and 
insight to build advantage in an attention-fragmented world.

6:40 PM – 7:20 PM Panel Discussion: Reputation, Relevance & Reinvention - The New 
Rules of Consumer Perception

 Discussion Points:

 • Why perception drives 3x brand power and pricing advantage

 • Culture, community & creator ecosystems as new reputation engines

 • The rise of purpose and value-based buying

 • Managing perception through disruption, trends, and controversy

 • Brand fatigue, consumer scepticism & the demand for authenticity

7:20 PM – 7:40 PM Fireside Chat - Sentiment to Sales: Designing Experiences That Shift 
Consumer Behaviour

 A deep dive into how experience design, data, and behavioural science 
shape perception at every touchpoint.

7:40 PM – 8:20 PM Guest of Honor Address - Brand Building in the Age of Noise: Cutting 
Through Clutter with Precision & Insight

8:20 PM – 8:50 PM Felicitation of Most Trusted Brands of India

8:50 PM Onwards Networking Dinner & Cocktails



LETS DiSCUSS !!

info@teammarksmen.com www.teammarksmen.com


