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India teaches more people than 
most countries count as citizens. 
According to the Economic Survey 
2025–26, some 24.69 crore students 
sit across 14.7 lakh schools, watched 
over by more than a crore teachers. 
What’s more, 4.33 crore students 
move through higher education, up 
from 3.42 crore just eight years ago. 
By any conventional measure, the 
system is in rude health.

Yet, ask the industry at the other 
end of the pipeline whether Indian 
education is delivering what the 
country now needs, and the answer 
is revealing, as confidence thins 
noticeably. 

Clearly, scale was never the problem. 
Relevance to the need of the hour is. 
Employers want graduates who can 
adapt and reason, not simply recite 
some lines. Meanwhile, students, for 
their part, want more than a framed 
degree on a wall. And legacy, that 
old and comfortable currency of 
prestige, buys less credibility than it 
once did.

The encouraging news is that a 
number of institutions are already 
unravelling and understanding the 
underpinnings of prestige in a new 
world order.

Education: 
THE SOUL OF 
A NATION



For years, an institution’s standing 
rested on a familiar shortlist: legacy, 
rankings, faculty, and campus, with 
placements as the final proof. Those 
markers are still vital, but they are no 
longer sufficient, and the reasons are 
structural rather than sentimental.

India’s education sector has grown fast 
enough to change its own rules. The 
country now counts 1,409 universities 
and more than 53,000 colleges on its 
soil, according to IBEF’s 2026 analysis 
of the sector, which expects the 
market to reach roughly US$313 billion 
by FY30. Growth of that order does 
what growth usually does: it multiplies 
choice for learners and competition 
for institutions, to the point where 
history alone can no longer guarantee 
relevance.

The Union Budget 2026-27 added its 
own signal, setting aside J100 crore 
for a Centre of Excellence in Artificial 
Intelligence for Education. It might well 
be a modest sum, but it nonetheless 
confirms that policymakers expect 
the next decade of learning to be AI-
shaped. AI, however, is only the most 
visible marker of a larger challenge: 

preparing students for jobs and skills 
that do not fully exist yet. Future 
readiness, and not just present 
performance, has become the harder 
and more honest test of institutional 
excellence.

Broadly put, there has been a widening 
of the definition of who education 
serves, and what it must deliver in 
return. Put the disparate threads 
mentioned so far together, and prestige 
starts to look less like a fixed title and 
more like a moving target. Its pattern 
is clear though; an emphasis on future-
ready skills, research and innovation, 
industry partnership, technology-
enabled learning, entrepreneurship, 
global exposure, wellbeing, and 
community impact. And of course, 
the academic excellence that earned 
institutions their reputations in the 
first place is a given. 

The 
widening 
idea of 
PRESTIGE



Therefore, the question worth 
asking of any institution is no 
longer simply ‘how prestigious 
is it?’, but ‘what does it actually 
enable its students, and the 
society around them, to achieve?’

That is the premise on which the 3rd 
Edition of Prestigious Education 
Brands 2026 is built. The platform brings 
together education leaders, academicians, 
policymakers, industry executives, 
technology companies, and institutional 
decision-makers to debate the questions 
now shaping the sector’s next phase:

•	 AI & the Future of Learning: 
How institutions can use AI meaningfully 
while keeping education human-centred

•	 Education & Employability: 
How academia and industry can work 
together to close the skills gap

•	 Research & Innovation: Whether 
Indian institutions can become stronger 
contributors to global research and 
intellectual property

•	 The Next-Generation Learner: 
How changing expectations are 
reshaping student experience and 
institutional brand

•	 Global Education: How Indian 
institutions can deepen international 
partnerships and exposure

•	 Student Experience & 
Wellbeing: How institutions can build 
environments where students genuinely 
thrive

•	 Education & Social Impact: 
How institutions can extend their 
influence beyond the campus gate



Built on 
RESEARCH, 
not just reputation

None of this is decided by applause heard in industry echo chambers. The 3rd 
edition of this seminal platform is shaped by in-depth research conducted by our 
research partner LeadCap Ventures, which delved into the evolving benchmarks of 
institutional excellence, learner experience, and future readiness. The assessment 
considered:

•	 Academic Excellence & Learning 
Outcomes

•	 AI, Technology, & Future Readiness

•	 Research, Innovation, & 
Entrepreneurship

•	 Industry Connect & Employability

•	 Student Experience & Wellbeing

•	 Global Exposure & Partnerships

•	 Institutional Reputation & 
Leadership

•	 Social Impact & Sustainability



Who should 
ATTEND?
The room will bring together the people who set the direction of 
Indian education, such as:

•	 Chancellors, Vice Chancellors, & 
University Presidents

•	 Deans, Directors, Principals, & 
Academic Leaders

•	 Trustees, Educationists, & 
Institutional Decision-Makers

•	 Government Officials, 
Policymakers, & Regulatory Bodies

•	 Heads of Research, Innovation, & 
International Partnerships

•	 Career Services, Employability, & 
Student Experience Leaders

•	 CEOs, CHROs, & Industry-
Academia Partnership Leaders

•	 EdTech, AI, & Education Technology 
Leaders

•	 International Universities & Global 
Education Networks

•	 Education Investors, Entrepreneurs, 
& Solution Providers



TIME SESSION

02.00 – 03.00 pm Registration

03.00 – 03.10 pm Opening Remarks by Team Marksmen Network

03.10 – 03.30 pm Keynote: From Education to Empowerment: Preparing 
Learners for a Changing World

Exploring how education institutions can move beyond traditional 
learning to build future-ready skills, adaptability, digital confidence 
and real-world capabilities, empowering learners to thrive in a 
rapidly changing world.

03.30 – 04.20 pm Panel Discussion: Building Education as a Brand: From 
Academic Excellence to Lasting Trust

KEY DISCUSSION POINTS:

•	 Moving beyond academics to build a distinctive institutional 
identity

•	 How student experience, outcomes and reputation shape an 
education brand

•	 The role of digital presence, storytelling and social media in 
influencing students and parents

•	 Building trust and credibility in an increasingly competitive 
education landscape

•	 Leveraging alumni, industry partnerships and global 
collaborations to strengthen brand equity

•	 Balancing legacy with innovation to remain relevant to the 
next generation of learners

04.20 – 04.30 pm Guest of Honours’ Address

04.30 – 05.00 pm Felicitations

05.00 pm Networking Hi-Tea

Tentative 
AGENDA

* This is a draft agenda and is subject to changes










