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brands embodying meaning and purpose above all else
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The essential ingredients of great
workplace culture

Mukul Pachisia, Global Operations Leader, EY Global Delivery Services, sheds light on the tenets that
are central to creating a winning workplace
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Create a winning workplace culture
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An NTPC spokesperson elaborates why organisations must walk

the talk on standing by its people

lk\rlﬂpulwt & Succession
5 , and a holistic I,mtlor

s deployed for building the

]I) dllH‘l (L] I'll.ll((‘ l'|I||:llI>5(
adv

II.’ICI'\'ICl.I.‘ﬂ |ho:1r online aceess through

tion have b(\n r\t\rlul

business opportunitie

slon and diversification pl
The secret sauce

The biggest takeaway of the r.u\
b Pandemic has been the realizat

:-lonu even going beyon ! "'II. nurnl-

It is important to unde
ploves we L1a-r-|m. mmpl
11

fel) I i
II.\I. fur \-!u Kind r-l’ e

An Advertorial and Promational Feature
An Optimal Media Solutions Initiative, A division of Times Inbernet Limited

Pankaj Enna, EVP
Revenus Jrance &
o BPS

mily member:
1 conmect

of emotion

ces that rhr
you~ is golng to be impos
izations.” sald spokesperson of NTPC.

The second impartant in
the secret sauce is career
opportunity. With the mill
ing into the organization, org:

e cul

md sustaining high
ams, Providing lifelong
and inculcating
pose, be-
al pride

L PC said,
“When we careor growth, it is not
only werthcal growth but deriving
sense of job satisfacti
important.
oppartunities, cha

"

ture for build
performance
learnin

[ Ams,
familial eulture and belongingness al-
ways o others, Building
Trust, gen
promoting divers
will be imporiant in the times to o
So, providing a continuously supportive
and enabling environment 1o all will be
one of the factors for being a prefer
warkplace. As one of the most pre
worky
practh

pE
)tL NTPC have been accl
at the national level, but
t the international level.

Tl
NTPC




