
HDFCLife’s
Q2FY26net up
3% at ~447 cr
AAthirA VArier
Mumbai, 15 October

Buoyedbypremiumgrowth,HDFCLife
onWednesday reported a 3.27 per cent
year-on-year (Y-o-Y) rise innet profit to
~447.15 crore during July-September of
FY26(Q2).
Its annualised premium equivalent

(APE)wasup8.6percentto~4,188crore.
APE is the sum of annualised first-

yearregularpremiumsand10percentof
weighted single premiums and single
premiumtop-ups.
Value of new business (VNB)

increased 7.6 per cent to ~1,009 crore in
Q2 against ~938 crore in the year-ago
period. VNB is the present value of all
futureprofits to shareholdersmeasured
at the time of writing the new business
contract.
The government announced nil

goods&services tax (GST) rateson indi-
vidualhealthandlifeinsuranceeffective
fromSeptember22.
According to the company, profit

would have been 15 per cent higher
before the impact of GST, while VNB
growthwould have been 11 per cent up
pre-GSTimpact.
Theinsurer’sVNBmargin,ameasure

of profitability, contracted to 24.09 per
cent compared to 24.31 per cent in last
year. Pre-GST, themarginswould have
beenat25percent.
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‘This is thestartofHyundai
India’snext phaseofgrowth’
&

TarunGargwasnamedonWednesdaythenextmanagingdirectorand
chiefexecutiveofficer(MD&CEO)ofHyundaiMotorIndiaLimited
(HMIL).Garg(55)—currentlythewhole-timedirectorandchiefoperating

officerofHMIL—willbecomethefirst IndiantotakeovertheroleonJanuary1,2026.
IncumbentUnsooKimwill returntoastrategicroleatHyundaiMotorCompany
(HMC),SouthKorea.GargwasthechieforchestratorofHMIL’s initialpublicoffering
(IPO) in2024, thelargestpublicofferinginthehistoryoftheIndianequitymarkets.An
IIMLucknowalumnus,Garg’ssharpfocusonprofitability,sustainabilityandcustomer
experiencepositionedHMILattheforefrontoftheSUVsegmentleadership.Soonafter
theannouncement,Garg, inconversationwithSohiniDas inMumbai,outlineshis
plansforthecompanyandlooksbackonhis journey.Editedexcerpts:

Tellusaboutyour journeyso far.
Myfatherwasamathematician,andn

afamousauthor.Discipline inthe
housewasverystrongandIwasagood
student.Sodidmyengineering, fol-
lowedbyanMBA.
ThenIstayedinMarutiSuzuki India

for26years,andeverythree-fouryears I
wasgettinganewassignment. I started
with logistics,andwhenyoustartata
lowlevel,youdon’thaveanyego, so it
helpedmetobecomeapeople’sman. I
havebeeninthefield, insales, inmar-
keting, inspareparts, logistics—giving
meexposuretoeveryrole.Thebenefitof
thiswasthatwhenI joinedHyundaias
directorofsalesandmarketingand
Covid-19pandemichitwithintwo
months, Icouldnavigate thechallenges.
Thatyear (2020),Hyundaihadthehigh-
estevermarketshare in itshistory,and
thewholegameofSUVschanged.

Wouldyou focusonvolumesor
profitability?
Onehas tobalancevolumesandn

profits, andthisapproachhas really
helpedus.Andofcourse the IPOwas
thebiggest thing,andIamvery thank-
ful that Igot thisopportunity toplaya
leadrole there.Asa listedcompanywe
havearesponsibility tobalance
betweenvolumesandprofitability,
andsimilarlyabalancebetween
domesticandexports.

Youare takingcharge ina
challenging timewhenyour
market share isbeing
threatenedbycompetition.
What is going tobeyour

short-to-mid termstrategybeforenew
productsarrive?
Becomingthefirst IndianMD&CEOn

isamatterofgreatpride,andat thesame
time,agreat responsibilityalso. I think
this is thestartofHyundai’snextphase
ofgrowthinIndia.
Thebeautyof this is that themore

youarepushed, andchallenged; the
best comesoutof it. I amveryconfident
thatwith thekindof teamwehave, and
fundamentalswehave,wewoulddo
well.Weannounced thenewVenue
today, and this segment (sub-compact
SUV) isbenefitting themost fromthe
newGSTregime. Sowehaveabig
advantage there.
ThePuneplant isgoingtobevery

important.Withthiscapacity,youwill
seemoreandmoremodelscomingin.
Exportsaredoingverywell,which
meansweareable togenerategoodrev-
enue,andalreadytheexportpercentage
has increasedto26-27percentorso.For
Hyundai, it’sneveraboutashort-termof
6or12months. It’sallaboutmidto long-
termforus.Wehaveastrongproduct
pipelinegoingforward.

Targeting 15%domesticmarket share
alongwithexportsgrowthby2030,
howsoonwill youneedanewplant?
Wekeeponassessing,andalsowearen

verygoodatde-bottlenecking.Whenthe
Chennaiplantcamein, thecapacitywas
680,000units (perannum),andnowit is
824,000units.

Howdoyouplan tonavigate the
global supply-chainchallenges that
theautomotive industrynowfaces?
There is ahugeadvantageofbeingn

part of theHyundaiMotorCorporation
supplychain, and if youseeduring
Covid-19 times, onebigadvantagewe
hadwas thatwewerepart of theHMC
supply-chain.Weare talkingvery
closelywithourvendors.Andasof
now, there is absolutelynodisruption
inanyproductionornopostponement
of anything.

Lastly,howdoyoubalancebetween
personal life andwork?
Ihavedinnerveryearlyby6:30-7pm.n

I spendalotofquality timewithmy
wife, likegoingonwalks, talking. I love
travelling.Everymorningmyyoga
teacherwill come,andwewill try todo
yogatogether. I think it isvery important
tobehappypersonallyandthensuccess

probablybecomesrelativelyeasier.
Mychildrenaredoingverywell, I
havetwinsandbothstudiedat
IITDelhiandIIMAhmedabad,
andarenowemployed.SoIam
aproudfather.Asafamilywe
havevaluededucationanddis-
ciplineandI thinkthesecore
valueshelpedmereachwhere
Iamtoday.
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TataCommturning
into a techfirm:CEO
Firm logs net profit of ~183 crore in Sep quarter
AAshish AryAn
NewDelhi, 15 October

TataCommunications iswellonits trajec-
tory of transforming into a truly technol-
ogy company and does not want to be
stuck being a networking
andcommunicationsinfra-
structure solutions pro-
vider, chief executive
officer (CEO)ASLakshmi-
narayanansaid.
“It is great to see that

pivotplayingoutandthose
will be accelerators of rev-
enueforusinthefuture.We
are investing in the right
areas and set of products.
We need to invest more in
sales and marketing, and
we will do that once the
conditions ease up,” Lak-
shminarayananadded.
The company on Wed-

nesdayreportedanetprofit
of ~183 crore in the July-
Septemberquarter of 2025-
26, compared to ~251 crore
in the same period a year ago. This net
profit was despite a modest 6.5 per cent
increase in gross revenue to ~6,100 crore,
driven primarily by a 7.3 per cent rise in
datarevenue.

ForApril-Juneof the currentfinancial
year, the company had reported a 43 per
cent year-on-year (Y-o-Y) decline in net
profit to ~190 crore, amid a 6.5 per cent
increase in consolidated income to
~5,959.85 crore. Data revenue has also

grownnearly10percentto
~5,130crore.
Overall,thetechnology

macroenvironmentforthe
company, particularly
driven by artificial intelli-
gence (AI), is likely to see
lots of investment as Tata
Communications looks to
ridetheAIwave,hesaid.
“Thenextfiveyearsare

going to determine the
next 50 years for any com-
pany.Iftheymissout,they
are going to be lagging
behindquiteabit,”hesaid.
The company is also

sticking to its target of
achieving $1 billion rev-
enue by 2027-28 and is
hopeful of completing it
despite the macroecon-

omicheadwinds,Lakshminarayanansaid.
Headdedthatsomerecentglobaldevel-

opments on trade disputes and easing of
wars “make it a lot more smoother” for
companies tomoveforward.

(thenext five years
aregoing todetermine
thenext 50 years
forany company. if
theymiss, they are
going tobe lagging
behindquite abit)
A S Lakshminarayanan
CEO, Tata Communications

AI tops investment priority for Indian
CEOs amid global uncertainty: KPMG
rAhul GorejA
NewDelhi, 15 October

Artificial Intelligence (AI) adoption is
emerging as the top investmentprior-
ityforchiefexecutiveofficers(CEOs)in
India,with57percentplanningtoallo-
cate 10–20 per cent of their budgets
over the next year, according to the
KPMG2025IndiaCEOOutlookreport.
Globally, 69 per cent plan tomake

similar investments over the next 12
months.A majority of leaders (73 per
cent) expect returns on these invest-

mentswithinone to threeyears,while
86 per cent believe their boards are
equipped to navigate advanced tech-
nologyadoption, includingleveraging
AIanddata forsustainablegrowth.
The report is based on responses

from 1,350 CEOsworldwide, of which
125 were heads of Indian companies
representingvarious industries.
“78percentofCEOsinIndiaand79

per cent globally cite that their leader-
shiphasaclearviewonhowAIwilldis-
rupt their businessmodels and create
newopportunities,” thereportadded.

At $26bn, PE&
VC investments
at 3-year high
PeerzAdA AbrAr
Bengaluru, 15 October

Private equity (PE) and venture capital (VC)
investments in Indiahavetouchedathree-year
highof$26billion,underscoringrenewedglobal
confidenceinthecountry’seconomictrajectory.
Strongagriculturaloutput,robustmonsoon,

and a revival in consumer demandduring the
festival season have created a fertile environ-
ment for capital deployment across sectors,
accordingtoanEquirusreport.
The momentummarks a significant turn-

aroundfor India’s investment landscape.
Duringthefirstninemonthsof2025,PEand

VC investments have already exceeded the
aggregate investment amount recorded in the
wholeof2023and2024, respectively.
The number of deals has also surged, with

1,363 transactions recorded in January–
September 2025 compared to 1,170 deals in all
of2024.
It is a clear reflection of India’s expanding

dealpipelineandinvestorenthusiasm.
“Theincreaseddealvaluein2025isbecause

theproportionof smaller deals of less than $10
millionhas dropped to 40per cent of the total
versus47percent in2024.

Paytmbrings entities under direct
ownership to simplify group structure
AjinkyA kAwAle
Mumbai, 15 October

One97 Communications (OCL), the
firm which operates brand Paytm, is
simplifying the company’s group
structure by bringing multiple busi-
nessunitsunder itsdirectcontrol,and
consolidating its offline merchants
paymentsbusiness.

The internal restructuring is aimed
at streamlining thecorporate structure
ofthecompanywhileenablingbusiness
efficiencybydirectcontroloverentities,
itsaid.
Paytmsaidittransferred offlinemer-

chantspaymentbusinesstoPaytmPay-
ments Services (PPSL) to comply with
the Reserve Bank of India’s norms on
regulationofpaymentaggregators.vvvv
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