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GL Bajaj Hosts India–Africa Food Security, Agri Trade & Investment Summit 2026

Greater Noida, 7 October 2026:* GL Bajaj Institute of Technology and Management hosted the India–Africa 
Food Security, Agri Trade & Investment Summit 2026, bringing together representatives from over 30 African 
countries, diplomats, scientists, business leaders and development stakeholders. Organized by the 
International Trade & Delegation Federation of Chambers (ITDFC), in collaboration with GL Bajaj as Academic 
Partner and with support from the African-Asian Rural Development Organization (AARDO), the summit 
centred on “Partnering for Prosperity, Nourishing Future Generations.” The inaugural gathering included Dr. 
Alka Rao, Director, CSIR-IMTECH, and diplomatic representatives from Seychelles, Chad, the Republic of Congo 
and Togo. Discussions focused on food and nutrition security, agricultural innovation, climate-smart farming, 
food processing, trade, investment and technology exchange. GL Bajaj provided a platform connecting 
academia, industry, scientific institutions and international stakeholders to explore agricultural partnerships. 
Shri Manjinder Singh Sirsa, Cabinet Minister, Government of NCT of Delhi, conveyed his support and 
acknowledged the contributions of GL Bajaj and other partners. ITDFC also announced the Asian–Africa Seed 
Trade & Innovation Summit 2027. The deliberations emphasized knowledge exchange, stronger agricultural 
value chains and institutional cooperation to advance shared prosperity and resilient food systems.

BIMTECH’s Sell Well 2.0: 
Fostering Retail Startup Innovation and Enterprise
On 9 October 2026, Club Retailia, associated with BIMTECH’s PGDM in 
Retail Management programme, organised “Sell Well 2.0”, a 
competition that brought together eight selected startups to test their 
business acumen and operational capabilities. The event explored key 
aspects of running a business, from planning and budgeting to 
execution and customer engagement.
As part of the competition, participating teams presented business proposals supported by estimated 
profit-and-loss accounts. Their performance was assessed against six key parameters: Core Product, Visual 
Merchandising and Display, Layout and Customer Flow, Branding and Packaging, Hygiene and Cleanliness, 
and Salesmanship and Customer Experience. These criteria evaluated the teams’ ability to integrate business 
planning with effective product presentation, store management and customer engagement. 
Mr Amit Kanna, Vice President, Sales, at DS Group, evaluated the participating startups. The competition 
provided students with an opportunity to examine how business decisions translate into practical outcomes, 
highlighting the importance of aligning product offerings, store presentation and customer experience. By 
connecting classroom learning with the operational realities of retail, Sell Well 2.0 offered students practical 
insights into the factors that shape business performance and the skills required to navigate 
the retail industry.
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